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Media Arts, Levels 7 and 8
Overview
This summative assessment task is intended to be completed in groups of 3 to 4 students, with specific roles assigned for equity. Students will deliver a five-stage digital production portfolio (Exploring and Developing Practices), included a 30- to 60-second PSA video advertisement (Creating and Presenting). Each student edits their own version of the PSA video advertisement. Their completed video needs to contain a clear message to raise awareness, promote positive change and/or prompt action from an intended audience.
Achievement standard extracts
By the end of Level 8, students analyse the use of media arts concepts in media arts works they produce and experience.
They describe ways in which media arts concepts in media arts works from across cultures, times, places and other contexts communicate ideas, perspectives and meaning, including the works of Aboriginal and Torres Strait Islander Peoples.  
Students select and manipulate media languages, technologies and production processes to construct representations.
They document and reflect on their media arts practice and use media arts terminology.
They create and produce media arts works using media languages, media technologies and production processes that communicate ideas, perspectives and meaning.
They plan and present where and how they could distribute their media arts works to engage specific audiences using responsible media practices.
Assessment task
Context
While undertaking this task, students apply media language and the codes and conventions relevant to the 5 stages of media production.
With consideration to the scope of the task at Levels 7 and 8, teaching a comprehensive unit on filmmaking techniques is not possible nor appropriate for a six-week unit. Teachers may choose to focus on one or 2 technical codes for the students to learn and develop as a foundation for future units and levels. They may also choose to make these technical codes a mandatory part of the video to solidify learning: e.g. the video must include a montage / jump cut / whip pan, etc.
Required knowledge
Understanding of the persuasive techniques used in communicating ideas 
Knowledge of the technical and symbolic codes used in production processes to construct representations
Equipment/Resources
Students need to have access to:
basic camera equipment: prosumer digital cameras or tablet/phones with video capabilities
editing software, either installed or cloud-based
an external hard drive so they can back up their captured footage (based on school resourcing) 
shared production folios for documentation, planning and development.
Lesson outline
Week 1
Students identify and document the media codes and conventions used in a selection of PSA video advertisements screened and discussed in the class. Students identify and document Aristotle’s 3 methods of persuasion from the ‘Three Appeals Model’. They document evidence in mind maps, workbook notes, and teacher observes group discussions. Mind maps will be used as pre-production evidence for stage 1 (development) in the groups’ digital production folios.
Week 2
Students are assigned the learning task: create a PSA video advertisement. They commence the development stage of the folio. Show students previous production folio examples (from other units if teaching this unit for first time) to assist them, and explain the requirements of the development stage:
form production teams
research and analyse one new PSA video advertisement
select a topic/message
create mood boards of inspiration for their own PSA video advertisement.
Students commence the development stage of their PSA video advertisement by selecting a topic/social value and researching and analysing 2 existing PSA video advertisement from this topic. All evidence is to be uploaded to the development stage of their digital folio. 
To support this assessment task, provide a presentation template that outlines the production stages for students’ documentation of their PSA video advertisements. This could be structured for students to insert their work in stages; and should include instructions, checklists, links to useful information, as well as questions, prompts and/or graphic organisers to support their production process, analysis and reflection (note: this presentation not provided). 
Week 3
Students choose 2 technical codes for their production exercise task to be completed in week 3. They should select technical codes that they intend to use in the production stage. For example, they could choose a particular camera technique such as a whip pan, crash zoom or dolly push in. As part of the production exercises, students experiment and build their technical skills which are to be documented in a reflection discussing their findings. Evidence of the production exercises takes the form of the captured video footage and behind-the-scenes photos, uploaded in their digital folio:
complete 2 technical production exercises
reflect on completed production exercises.


Week 4
Students complete the pre-production planning evidence for their PSA video advertisement by the end of week 3. The elements required include: 
synopsis
tagline
shot list
storyboards (with dialogue) 
location photos 
props/cast/crew/equipment lists.
Go over the pre-production stage content of folio and cover checklist requirements. Show and share examples, if available. Student groups work on the pre-production stage of their folio. Check in with them to assess group progress and provide appropriate feedback for students to document in their folio.
Week 5 
Explain the parameters of production filming, covering safety and use of equipment, respecting the school premises and seeking consent from those being filmed. Cover how to operate filming equipment. Students are required to complete all production filming for their PSA video advertisement by then end of week 5. Behind-the-scenes production photos are also required as production evidence. Observe students and ensure footage has been transferred and backed up and all is equipment returned and accounted for. 
Week 6
Explain the requirements of the post-production stage in detail: 
editing video footage
adding music
adding text/graphics
colour grading video
exporting the film file
uploading the video to folio.
Students complete all post-production filming for their PSA video advertisement by the first class of week 7. Post-production stage evidence should include:
the completed 30- to 60-second PSA video advertisement file
screenshot evidence of video editing
teacher observations of students’ individual process.
Week 7
Students complete the post-production stage. Students then complete the distribution stage evidence for their PSA video advertisement. This should include proposed platforms and marketing strategy for screening their PSA video advertisement. Peer feedback is documented, and students reflect on the process: what worked well? What didn’t? What would they do differently next time? How and why? Completed PSA video advertisements to be screened to the class after submission.
Teacher notes
Regularly checking in with each group will give insight into students’ progress with the production folio checklist. It may also be necessary to remind students to complete their reflection journal entries for formative assessment at various stages of the production process.
	© VCAACreated by: VCAA Example School: Example School 
Date created: September 2025 Date for review: Term 4 2026

	
	


[image: ]
	© VCAA
		
	Page 3


[image: ]
image2.png
‘VVICTORIAN CURRICULUM ORIA
AND ASSESSMENT AUTHORITY Eorment ‘




image1.jpg




